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Please note:

o This template should be read in conjunction with the Course Rule


https://handbook.flinders.edu.au/courses/2022/MBAM?year=2022

e  Topic information can be found on Handbook
e Specific timetable information can be found on the Timetable page


https://handbook.flinders.edu.au/courses/2022/MBAM?year=2022
https://www.flinders.edu.au/webapps/stusys/index.cfm/timetable/main/?year=2022&subj=&numb=&location=&semester=&mode=

